Bespoke tailoring with finest craftmanship

PRINT
COVERAGES



PEZALLI

Bespoke tailoring with finest craftmanship

Vistara January 2018

ATATASIAJV

VISCARA

JAN 2018 THE INFLIGHT MAGAZINE | AIRVISTARA.COM | VOL 04 | ISSUE 01

Keeping

YOU

at the heart of
everything

I
Tt

ANNIVERSARY
spectal



PEZALLI

Bespoke tailoring with finest craftmanship

iﬂipft'ﬂ

Where BESPOKE tailoring meets PERSONAL styling
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SARTORIAL STYLE

Pezalli Bespoke showcases some of the masterpieces from their Autumn-
Winter 2017 collection, which is crafted from luxurious Italian fabrics by
Mario Valentino custom styled for every personality

WHERE BESPOKE TAILORING

MEETS PERSONAL STYLING

creative looks to the inherent style within every person. Everyone has an

intrinsic style personality, These personalities are broadly grouped into
Classic, Creative, Dramatic or Natural. Ensembles are usually selected by a person
to resonate with their style personality, so that they can relate to it And Pezalli
Bespoke—-brings together impeccable tailoring and styling to help you make the
best possible sartorial choices that meet vour personality. Helmed by Anupama
Sachdeva—a certified image consultant from Style Coach, London and a certified
pattern drafter from Savile Row Academy, London—this brand is a never
seen-before amalgamation of Anupama’s unique styling methodology and the
expertise of her tailoring team. Pezalli Bespoke master tailors, who are guided
by Italian designers and couturiers, take the art of tailoring to the next level
of excellence.

Each suit is the result of never-seen-before handmade techniques that require
220 steps, over 35 hours of workmanship, more than 7,000 meticulously hidden
stitches. Pezalli Bespoke also uses Italian designs and the finest, most luxurious
fabrics sourced from the world's best suppliers. This season, Pezalli Bespoke
collaborated with Italian luxury fabric makers Mario Valentino.

Pew‘unal styling is not just about following trends. It is about matching new

EESPONE

=
PEZALLI

Just like a doctor's informed advice,

Anupama Sachdeva offers perfect style

recommendations after a detailed

analysis of your body shape, skin tane,

facial features, and personality.
You will learn how to strategically

wear lines, prints, textures and fabrics.

Even discover whether yvour natural
complexion falls under Winter, Spring,
Summer, Autumn, or between seasans!
Once their style consultant has vour
colour chart and style personality, the
master tailors at Pezalli Bespoke will
work with you to create masterpieces
in a complement your silhouette with
absolute precision.

MR CREATIVE|

Style Personality: Sporting a peppery
Garibaldi and a summer-cool skin tone,
this creative soul likes to mix up fabrics,
textures and colours.

Art Fair Ready: The glen checked suit
with a wine shirt and a paisley printed
tie and multi-hued socks, brings out his
creative side.

Off to a Jazz Concert: The safari-style

suit jacket and cream pants with standout

accessories like a red polka-dot bow-tie,

black hat and green socks that's reminiscent

of the Pitti Uomo style

MARIO VALENTINO

Founded in 1952, Mario Valentino specialises in fashion fabrics, apparels, and
leather products. Their new fabric collection dons super 160's, luxury jacketing,
pure cashmeres, newly designed 17.5 micron micro wool, cottons and tweeds
that create the hottest |ooks of the seasaon.

Modetl: Nitin Mehta




PEZALLI

Bespoke tailoring with finest crafimanship

GO PROMOTION

MR CLASSIC

Style Personality:
Corporate on the
outside and creative
from within, he has a
cool wintry skin tone,
salt 'n' pepper hair and
carries classic styles
effortlessly.

Seminar Suave: The
cobalt blue jacket paired
with a white shirt

and blue and green
university neck-tie and
checked pants brings
out his creative side but
retains the classic look.
Strike-a-deal Style: A
livid grey, three-piece
suit with a checked shirt
and a grey tartan tie,
says he means business.

A

Model: Jacob Singh

Model: Arjun Zander

Style Personality:A naturalist, vet sometimes dramatic, he has
a warm skin tone and jet black hair, he loves his casuals, but
also experiments with bold colours.

Red Carpet Demeanour: A camel-brown coat over a chalk
stripe suit, a bright crimson tie on a crisp white shirt with big,
button-down collars, lets him channel the vibe of a 40s dandy.
Weekend Mood: A beige turtleneck and checked green

and burgundy bomber jacket with orange highlights, made

of a light tweed along with burgundy pants spruce up his
effortless personality.

Service available through appointments at :
New Delhi | Mumbai | Bengaluru | Pune | Chennai | Hyderabad | Kolkata | Chandigarh

To book an appointment, write to us at info@pezalli.com or cal on +91-905499000
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— THE ARTISTS OF —
BESPOKE TAILORING

The ultimate expression of sophistication and suave is a custom suit.
But instead of heading to Savile Row, let one of the tailors at Master Tailors’ Association
(India) - a network of bespoke tailors from across India - take over control
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Let's take a look at some of
the core team and the best
practitioners:

© HIMANSHU PITHADIA,
FrrweLL Desien Stunio

With an eye for detail and

a desire to learn about the
finer nuances of bespoke
tailoring, Himanshu Pithadia
has over 20 years of
experience in fine tailoring
He believes that, “There is
nothing like a finely tailored
bespoke suit. We design
garments by combining
current trends with our

rich heritage.”

cater to consumers who are connoisseurs of the finer
hings in life who have limited options in the Indian market
and this is where we come in. Pezalli's USP lies in creating
premium quality shirts and trousers. Our success lies in
positioning ourselves as a unique offering in this space.

dd

© VINAYAK RAO,
owner, MN Rao

A professional pattern-drafter
for over 30 years, Vinayak
Rao heads the prestigious
MN Rao. A Savile Row
certified master tailor, he
gives the best fits to his
customers, while giving back
to the community. He is a
professor at SNDT College
and was a judge at the
Federation of Asian Master
Tailors Congress
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LOTHESMAKE
the man! This
statement is
truerin today's
fiercely competi-
tive business world than
when Shakespeare wrote
it. In fact, studies show
thataman who dressesas
ifhe already has the higher
position hewants, is much
more likely to get it. People
believe what they see, and
if you look successful they
believe you are.
The global CEOis no
longer amythical being

DRESSING UP ¥

There's a lot more to power dressing for men :
than just a suit. By Anupama Sachdeva

seen onlyin magazines,
but a reality of the Indian
workplace. So, unless like
Mark Zuckerberg or Steve
Jobs, wearing one outfitto
work everydayis your style,
arazor sharp dress code

is needed for anyone with
thatcorneroffice.

While business formals
are an acceptable way of
dressing, there is much
more tostyle than justa
good suit. Hereare some
golden rules tospruce up
your CEO ward robe:
Choose whal you wear

dependingonyour

134  BW BUSINESSWORLD | 26 Jasuary -6 Tebruaey 2016
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stature and position:
Your image is your most
valuable marketing tool
and your wardrobe isone
of your most important
investments, You should
have an appropriate attire
for all oceasions, from
power suits for business
and board meetings to so-
phisticated business causal
ensembles for more relaxed
meetings or social engage-
ments. Clothes should fit
your body welland not
dangle. A grey two-piece
matched with two shirts:

THE CEO §

purple and white, and &
navy two-piece (an inter-
national business staple)
matched with two shirts:
sky blue Royal Oxford and
asharpwhite Royal Oxford
comes as a basie power
dresser guide toformal
meetings. Have your
clothes well maintained
and they will age gracefully
and last longer,

Hide yourimperfections
through a bespoke-tai-
lored shirt: Awell-fitted
shirt isamustina CEO's
wardrobe. Abespoke

shirt can make men visu-



PEZALLI

Bespoke tailoring with finest craftmanship

V-shape upper body. For
instance, leaving up a little
fabric to accommodate

a belly while keeping the
waist and back snugly fit
goes intoour ‘tailoring
book of smart hacks. Some
men even have a difference
inshoulder slope, so our fit
comments for our clients
have included rightand
left shoulder droop, round
back, high shoulders, nor-
mal shoulders, slopingand
verysloping shoulders.
Choose the right collar
spreads that suit your
face shape: Collar spreads
and collar points are cho-
sen based on the faceshape
and the proportion of the
shoulderand the body.
Semi-spread collars work
best for most face shapes.
However, small spreads
are better for a round face.
Those with longer and
thinner face shapes might
want a collar that will
visually widen their face.
Thecollar point length is
the size of the collar from

26 January- B Febrasry 2016 | BW BUSINESSWORLD | 135
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the collartip at the
neck to the end of
the collarin the
front. Generally,
larger men look
bestin collars
with longer
points asit
proportionally

compliments
their stature.

hasshorter points,
sothatitleaves
them looking
slightly taller.
Your clothing

dark coloured suit or pin
stripes work, thereisalot
more to power dressing
than just some tweaksto
your wardrobe. In most
cases, power dressing and
even style, is not just about
how you look, but also
about how you feel. For in-
stance, in Asian countries
asmart businessman is
better off in a good look-
ing, well-crafted shirt, as
opposed to a stuffy suit.
This can also be attributed
to ourweather conditions,
where heat and humid-
ity can play havoc witha
well-crafted suit. Ap-
propriate business casual
attire is important. Even
on the mostcasual of days,
aPresident / CEO needs
to exude an air of success,
control and authority.
Whilewe havea
vibrant ready-to-wear
and designer industry in

136 | BW BUSINESSWORLD | 26 January - B February 2016

bespoke items in

his wardrobe. While
personal style and
lifestyle choices as
well as personality
types dictate the way
bespoke tailoring
works, thereare
some golden rules
toadhereto
when it comes
to making:

Use complementary cuts,
eolours and styles: [Have
you ever wondered why
certain personalities look
better in their photo-
graphs or public
appearances?
There isa sci-
encebehind it.
Many of us look
much better
when our looks
areenhanced bya
certain colour fam-
ily. Gentle tweaks
to your regular
stylein termsof
colour, enhance-
ments and cuts
can help toadd

to your personal-
ityand body shape.
Style personalities,
skin tone, body
proportions and
contrast features
are a few classifica-
tions and parameters
based on which the

clothescan be chosen to
best compliment you. Iden-
tifying these parameters
helps you to understand
what fits and cuts, designs,
lines, prints, textures and
colours suit your body
shape and skin tone based
onyour style personality.
Higher the fabriccount,
lighter the fabricemotes
luxury: The driveto

make millions

accessory, beitatie, shirt,
suit or pocket square.
Identify yourcutand
experiment. Slim figures
should wear slim fit Italian
cuts. Rectangular figures
should wear comfort fit
British cuts. Round figures
should wear regular
American cuts,

Choose an expertim-

age/wardrobe consul-

tantto polish your

may not have appearance,
diminished LGSR LIMETLER  Style consul-
much in styleintermsof colow, WECTLILS
the last 20 enhancementsandcuts JREES
!'u‘;"s;:h“wf canhelp addtoyour W"f“;“;lr
W : power
ol Rrte personalityand wodd. The
certainly has, costof clothing
Lighter wool — must be looked
made froma finer,smaller  upon asan investment.
varn — is increasingly For these reasons, it's best
beingused inmenswinter  toseek the advice of certi-
and summer suits. fied experts of the trade!
With this type of fabric A good wardrobe consul-

thereis a certain
elegance and
drape toit. The
texture and
appearance is
also different.
Investina

should be well fit-
ted with no excess
fabric for the neater,

dapper and amore
confident look.

Wear a colour so

that the focus ison
your faceand not the

tant, by carefully crafting
your image, will make you
look and feel great, exude
power, and communicate
effectively, thus making
you more successful.
Accessorise: Asmart belt
can spruce up an other-
wise sober or dull outfit,
Always match your belt
toyour shoes in terms of
colour and shade. Alsoa
beltis vital, if your pants
are a comfort fit, simply to
give form to the garment.
Remember, your belt size
isabout 2 inches more
than your regular waist
size, sodo try iton before
youbuyit. @

3 The author isan image
conltant and the co-founder

menueovary brand Pesalli
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The Man Magazine, November 2015
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ONLY FOR YOU

Bespoke tailoring has returned to India with avengeance, discovers K. Sunil Thomas

ut from the same cloth’ is an

old saying referring to two

people who are similar. Iron-

ic, for this pretty well applies
toaman and what he wears, aswell. Ifaman
is what he wears, then paying attention to
what one wears goes beyond just picking up
a prestigious (and pricey) label off the rack
and displaying the monogram or insignia or
whoever cares to gawk, will it?

If you are beyond that ‘got it, flaunt it,’
stage, perhaps it’s time to embrace the idea
of the man you aspire to be. Sophisticat-
ed, flawless and carefully detailed and tai-
lored, a bespoke made-to-measure outhit
sets you apart. While luxury western brands
like Armani (with their famed ‘travelling tai-
lor’), Stefano Ricci & Ermenegildo Zegna

68 | THE MAN | NOVEMBER 2015

have been offering exclusive bespoke expe-
riences for discerning Indian customers, a
slew of new indigenous labels offering offer-
ing the same for Indian men have come up
in the last few seasons. Finally going against
the ready-to-wear uniformity we have seen
across urban India since liberalisation, this
new tailoring ‘boom’ (well, nearly) is al-
most like a going full circle, back to indi-
vidual measurements and the friendly tailor.
Though, this time, nothing less than intema-
tional standards will do. Quality and atten-
tion todetail is what sets usapart from.. .the
neighbourhood tailor,” argues Rajesh Gora-
dia, co-founder (along with wife Punecta) of
the Mumbai-based bespoke service Vetru-
vian, "A lot of men face difficulty in fitting
into average size of readymade shirt brands.

For them, we offer not only the opportu-
nity to get a tailored fit unique to their size
but also the ability to style the shirt to suit
their fashionable taste.”

Then there are many who love the whole
personalisation part of it. Most of these
made-to-measure businesses start with a
personal consultation with a stylist who gets
to know the client’s preferences, takes exact
measurements and discusses the choice of
fabric, colour and cut. From the fit, lapels,
pockets, collar, cuffs, there are options for
personalisation galore. Many master tailors
travel back to the client for a fitting before
finally delivering the final outfit, which, all
thesc brands steadfastly declare, is‘nothing
like a ready-to-wear’ experience. Check out
the top ones.

e
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The Times of India, 27t September, 2015

soein o think so. Faced with anover

tusedos with velvet shawl collars and
Jackets with contrasting lapels to a
packed hall.

“This new collection is for the con-

COTpOTALe
quirky prints for the 30something social
media mansger.

Whether lhﬂr'rl Henry or Yammny,

With floral blazers, printed shorts and draped kurtas,
men’s fashionscape is getting busier and buzzier

men seem to be finally warming wp
the idea of experimenting with mts
eoboirs and style. Designer Suket Dhir

coloured trousers, and now men's
clothes have come of age. "1 am happy
1o see men embrace drama in chothes,™
says Ujjwal Dubey, 26, muwm
fashion brand Antar-Agni a year
Prhdhﬂmmltmmﬁm]&m
his signature long kurtas dre nsually
collarless and drape well
Ashish N Soni, one of the first mens-

brands over the st Ive years has infiu-
wnced men's sartorial choboes. “1 has

wie affer |t with the same quality and
with the option of customization for
around Rs 2 lakh,” says Sonl. He recalls
a time when upper-ciass men in Delh|
usad to either buy their clothes abroad

POSTER BOYS

Nattily-dressed male celebs have also
made a difference. Actors like Ranveor
Singh. Ranbir Kapoor, Siddharth Mal-
hotra and ericketer Viral Kohll wear
‘edgy designs on very visibie public plat-
forms for all 1o see and follow At a re-
cent fupction in Mumbal, Ranvesr
Singh showed up wearing Muppet-peint

amnd fhaffy Sylvester slippers.
A white and blue floral blazer by de-
signer Sailex that Ranveer Singh wore
to s Dl Dhindakne Do promaotional ovent
has made it to fashion blogger Tejeshwar
Sandbog’s wishlist. Sailex, a Manipuri

creative head al Peaalll

some interesting pheces for men, In-
cluding cotton jump-

Henry, an acronym for

a person whois a
‘high-eamer not rich yet’

suits, “1 feel that now age de-

signers like Sallex are the perfect pick

for those who want to experiment with-

out spending much,” says Sandhoo
bilog Blusherry Blackout encour.

ages men to experiment with looks,

BESPOKE BAZAAR

For those who can afford i, (here are
now Indian alternatives to shopping
abroad, Pezalll, & Singaporo-based be-
spoke men's fashion and styling brand,
set up shop in Delhi earber this year and

100 have & loyal
clientele. Celebrity chef Kunal Kapar
admits to his weakness for Rohit Bal's
opulent creations. “Very often 1need to
attend events at the last minute,and his
Jackets sald just theright dash of glamour:
All you need to do s pair bt with aclassic
shirt and denims and you are ready to
£0," says Kapur. Sumeet Yadav, CEQ,
Nundo's India, ks afan of Rajesh

understated ts. “His cuts ame re-
fined, sophisticated and have a subide
European fioel which I like,” says Yadae

FUTURE FORECAST

But designer menswear has a long way
1o go. It constitutes a very small part of
he overall designer wear market in In-
dia, which is not even 1% of the total
appare] retail market. The road blocks
inelude high cost and quality control.
Troy Costa, who has for stars
like Hrithik Roshan and Salf Al Khan,
says there is a shortage of ekilled worlk-

by fashion stores and bouliques is an-
other problem. “If there are 50 ploces for
women ina store, there'Tl be andy two for
mien,” says Dubey.



‘suit up” and be on a mission like the
dapper Mr Bond, Maybe check the
‘most stylish’ men on the Oscar or
Cannes' red carpet and then turn to ch-
so-handsome Justin Timberlake look-
ing}fus.v\:ﬂ‘in his .SI‘m;I & Tie musi;:;geo
with another stylish gent Jay Z {5t
q%nr Howibouts:dd mya Sﬁtfﬂﬂg
urg hat for a more bohemian
look like the beloved pirate Jack Sparrow
aka ]ohnn¥ Depp. But you may want to
step away from getting caught with the
Yeezy bug (rapper Kanye West's fashion
line). His over-sized knitwear, hoodies
and sweatshirt in earthy and military
hues were also termed as “future
slave gear” and slammed by many
other critics.

The antumn/winter collections by
various luxury houses are showcasing
their ccilections a]l over. Burberry ﬁm’
Tm nl.ao ﬁeamrcddress ml mir-
ror cmbrol ». Salvatore Ferragamo
brotight in some interesting knitwear
with flamingo designs. Paul Smith went
back to the 70s with high-tise waist
trousers and puff jackets while Emporio
Armani went for slim pattmﬁ-iadmts

In the wise words of Barney Sl.i.nsnn

and bombers with leather detailing,
Men, by and large, have been a bit
more conservative about what to wear

and thus have limited garment options.
For the brands to create mmeﬂuug new
season after season is quite a task.
Karunesh Vohra, Creative Director,
Louis Philippe, feels that men over the
years have become far more experimen-
tal. “Today, the rules are lax. Having said
that fortunately what excites men is
quite different from what excites
women. An admiration for crafting
smuall changes in styling elements, fits
etal,are thmgs that di tate men's
wear brands

Anupama Sachd;va, co-founder
and designer behind um s&iﬂ
‘makers Pezalli shares, "
are o cn to txyerimcntmg mth lo
and, othes that they wear. Rmi]m
have, thtt:for:. starting to push a new
trend in menswear, We always endeav-
our to provide our customers with
wardrobe staples that can be worn sea-
son after scason but we also love to
tempt them with some really powerful,
ammt de pieces to get noticed. We

em (o feel fabulous all of the

i ﬁ@t wn ralled collars a current trend
: ke shirts to shirt safaris and

PEZALLI
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A the pioneer

The Pioneer, 25 September, 2015

For the

international brands are experimenting

inspirations from 60s and 70s as

“The fall 15 collection seam}es hernage

erand owner of Mr. Fox, a bespoke lux-
label for menswear and accessories,
in order to keep it fresh, “different inspi-
ration point every season” is needed.
"It begins with researching the
inspiration thoroughly and then deriv-
ing designs, motifs and other sartorial
elements from the research. Hence,
every season. keeping our inherent
aesthetic intact, weta.pinwdiffmtky-
ers of our design ethos,” he added.
Maﬂnmgrthe standard styles and
cuts for jackets and suits are what many

set the perfect mood for a retro nostal-
gia, These have been, for sure the run-
waz' trends for the season. However, our
ored wardrobe for the year seems to
e a bit more on the practical side of the
fashion swing. The real gentlemen will
be experiencing quite the moment of
glory this fall wit thc resurgence of
evening glamour, irts are
still goir.g to be mher im and form-
fitting. Stick with that, x.t]emas much
as your body type and warkplace will
allow: Well, maybe not slim fit, but a tai-

resistant.

debonair in you

In the ongoing fashion weeks, we see a dash of fun being
incorporated in menswear collections as designers play with
various colours and fabrics. But many design houses plan on
sticking to their classics with a few new elements. By RuPINDER KAUR

lored one is what we |
with for their fall collections dra call it. For the fall 15,
:Ef the tailpred wardrobe
Buat many plan on sticking to the clas- s - emng an upd.ate
ombre to shirt kurtas, our innovative  sic designs here.
and radical designer men's fashion
questions the boundarics which canbe  showcased the Seventies rock ‘n' roll ref-  updated  double-
worn even by a corporate man.” erences. A fur overdose, flﬂl
For Angad Singh Malhotra, design-  jackets, skinny pants and velvety suits  statement overcoats.
Color code blue breaks

we say blue, we literal
ly mean ‘any blue’:
medium, indigo, light,
navy all are the part of
style equation,” sai
Pezalli’s i

Mr. Fox's Malhotra
says they've been working
with interesting fabrics,
some are also water 8%
*When it (i

fabrics,

breasted suits and

comes to fabrics, we try to push our-
selves beyond tradition, and conscious-
Iy veer towards fabrics that have a tech-
nological edge, such as the Fresco fab-
ric which does not wrinkle and the
Aquaplan fabric which js water resis-
tant” he informs.

Italian Iuxury brand Stefano Ricei’s
bespoke salcssh repre;emmve Paolo
Rampino, too, shares that
new fabrics for their nmﬂ“&'

“When it comes to j and suits, we
usually stick to the dassic style we've

always followed but we've with

100 per cent cashmere and we have
also blended cashmere with
b silk and wool. We stick to
basic colours like grey, black
and blue but when it comes
to ties and shirts, we have
different patterns and
colours.  For this
autumn/winter collection,
we have also worked with
shades like dark green,
light brown and dark
purple. We will also
come out with square
Jackets and cockiail
jackets with SR mono-
grs.m on the pocket,
e tells us. ;
The ensemble is
of course incomplete
without those flash-
ing classy cuffiinks,
trendy  pocket
.u}ua.res, a cool pair
sunglasses, ele-
jant broaches,
| scarves, fash-
ionable tie pin and
swanky watches.

range  will
A showcase
metallics and
premium
3 [
§ collection
will be rolled

out soon in
ion. There
be wooden, light weight, rimless, pre-

' mium acetate frames in contem-

porarily urban shapes™
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The Model Millionaire

Even the not-so-suave caveman knew the fundamental truth.
What you wear is what you are.

BY ROCKY THONGAM

T e e

f you are in a pinstripe-suit with a machine
gun, who exactly are you? Al Capone or
Bob Dylan? And if you love tuxedos and
swimsuits, are you James Bond or Woody
Allen? Dressing up is the subtle art of giving away
l.'\'d{'l]-\' \\'I‘\Hl .\'Oll want ‘\-'c‘ “'ilhhoil“ng c'inl\"h;l\é'
you don’t intend to, The Marlboro man wears his
western style without apology, exuding a macho
image, never mind what the smoke pulls do to his

lungs. The art of Sprezzatura- as lalian diplomat

78 Millionaireasia India, May-June 2015

and Renaissance author Baldassare Castiglione
wrote in “The Book of the Courtier’, is the uhiHl_\'
(1] l{i‘bi‘lt‘h\ -I.lll f'Al-‘\v-\' Jllll ;li!‘\' ;n ACL lilni!l;\hing‘
dithicult actions which hides the conscious effort
that went into them.” Kings, generals, world
!t’ui‘;(‘ rs EI“({ 51}'{:[' men I.Ul' ]0]15 hd\'t‘ kn(r\\ n Ii’lc
significance of dressing up the part. Bringing the
game to home ground, MillionaireAsia ropes in
thl'l‘t‘ C\P(’r[‘.‘ 1o answer (h(’ Ill“\ld]ncl‘llill f_lul."stlloll

How do you dress up a model millionaire?
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When you have h‘ bnads of « s, hevw through several hatings A bespohe niang vhile that sosmerimes wis apart
can o shire, & mere peene o clach an winsilram w & male o mTAIWY ree style (rom aspiring styl At Peralls
et has k. dobne you' shart e ™ el tatron - hirts are handderalied in nith o
V Anupama: A bespohe shirt con b s scdvising in the chaice of design details practically inveible 23 stitch per inch
. . (! wr w b el 8 » e 4 s that best sum cach vinghe - acedie « hatite bes mathod fos an
1 - - | him e and [ 2w (T8, 1 aon . Thaes
’ L s ' d - individesl) K snlvile diils hoch tare
“\l. O lis als | il ' ’ 4 nasterjiese
- s b . i o ol thae : s g I wijas can be Mausd a sortha s
bin v 0a g .. e los new the peole T TR T ML o pearl buttons wub wrapped shanks

Millionsireasia india May bae 2014 79
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“Sharp dressed men delinitely look

more :|i-‘~¢'i|:linm| and people take
them seriously against the ones

who are -|n| ipily dressed”

B0 Milllonalreasda India, May-June 2015

that shp easily into the buttonhole
a signature reinforced gusser — all
« nmplrlnrmmg luxurious ltalian and
Egvptian Giza cottons for unparalleled
soltness and comfort

} Mathew: Why should 4 man
who has everything, be limited in his
choices of cloth? A millionaire has
the wherewithal to order the finest of
fabwrics for his clothes from the best
mills of the world which include Sictess,
Thomas Mason, Adier Romantino,
Zegna, Scabal, Grandi and Rubinelk to
name a few. His choice of colour and

pattern is thus alse much more varied

Millionaires have always known why
they need financial consultants. Why
have image consultants become so
vital lately?

v Anupama: India was the truest
headquarter of opulence and luxury
Even our well-off grandfathers had
manter tatlors and eralftemen to create
the perfectly bespoke garments For
|I|l'm. In ‘il\.‘ |nl’li(‘ri\ context, ('\"'r'\
millionaire needs to create the right
look, for power dressing at the
})\I.Illlfll‘m 1o Ihf r("(' \'l]l"')f‘t as “'f”.
In a head to toe 90 minute session, an
image consultant and stylist identifies
your style personality, classifving vour
skin tone as per the four scasons, and
wdentifies vour body \J\.ap(. She hri}n
design and choose fabrics and fits which
best \'umplimrnt the shin tone and
l\'lllll l“" I-lln-‘!lll‘-

o Mr. Q: Today's millionaire is &
shaiml cimen and has to create a \i-l.nll
niol ilnl in India, but in many other
countries and cultures as well. He has
o dl'r‘\\ the pate, .nn] ln‘ ulllr v create

a distinet image for himsell. This i=



where the role of an image consubtam
comes . He helps 1o creae hespoke
style for the jot-setting magnate whach
‘ Mathews 1t is precisely the
millionsire who aeeds am image
consultant’s advice. He does not have
the tame 10 scan fashion magarines 1o
soe what is in fadhion. Nov, does he
have the time 10 go and shop for cutfies

or accessorves. An smage consuliant can

sep in and offer extremely valuable
services to the time-starved, but caih
rch mallsonase whe needs 1o showcase
impeccable taste at all imes, for every

So what should we really invest into
to losk sharper? What are the hasic
things 10 remember ?

Y Anepama: How you kook 1 how you

PEZALLI
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Accessaries can surely perk up the
dalbest wardrole.

Image with subatance is important.

whea we get dawn 10 matching iphone

cases with owr tie?
vmmm&-
hete abowt the fashion punkie who wall
match his iphose cover 1o bis ne,

the man whose meticubous attention
to his wardrobe shows us that this s &

man who means buniness. Well groomed

and well preserved closhes are & muan
for everyone. Detads can be from the
cut of your garment, to the simple
waich you wear; o the fact thar yvour
accessories are well marched.

P Mr. Qh There are some basic rales to
maintain style with substance for 3 man.

feel. Thus, aking out those fve minutes Never wear more than theee pieces of

10 lock well tarned ot becomes very
important. It is the attention 1o details
that can make your look the winmer.
A basic white shart, i the best quality
fabric is 4 must-do. Similarly. o dapper
navy blaser looks good when you plan
on playing it safe
OB Me.Q Look sharp at any formal
event with & smart black tuxedo, Invest
in & suit that has all weather fabric
and can be worn for those occasions
where you need to play smart or safie,
Avend & pimk shirt usless you are very
fair. A French Blue shirt is & must in
any wardrobe.
Mathew: Sharp dressed men
perople take them sersously agains the
ones who are sloppely deessed Inven
in a good haircet, s well as & basic
belac b boebt and bhasse black shoes

jewellery at a ime Pay sttemtion 1o
your supperting pieces. A Tweed or
beavy lampy jacker will look out of

ﬁl‘ﬁ&.ﬂl--ﬂw.“lh

with fashion lagos and funay messages
are for teenagres
! Mathew: Dictads are the substle

A smarthy matched pocket

square or tee. Plain shirts with a smartly

designed pocket or collar It's not

oy 17 arpmrue

5"
m— g & temeis
Povals ihum

of craftemamibip and the cutomared
aspect of creating the perfect and
umique Bt for each mdevidueal. The shist
is produced in a state of an lacilty

w Ghutterns, New Dielhs vet wp with
complete German technology and
touch of your custom embrowdened
momagram, makes the Pezalli shirt 2
collector s aem that will have prde of
place in your wardrobe for masy years

showt over accessarimng or being OB M. Q For us st Perall it s the
flashy. 1t is about not yweating the small  attention 1o detail and the joy of

sufl and sctually taking the pains w0
dreis smanly

How does a Pesall: put pansche

between the skin of & man and

hin shire?
Anspama. The umiqurncs of the
walli shart. comen from the chowce

of fabrics, attention 1o detail in terms

acsthetns s the rmotional dimension
of Pezall:. We emmulate the essence of
tadassnal craftamanship of wmperial

ongins and re-construct it with moders

abwout to make s bespobe shart
Peralli from 22 separare preces B

MEcrsrvesis ndia e, 3o 000 80
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From banking to
bespoke dress
shirts—how

did this change
happen? And

how did you train
yourself for it?
Even though | did my
MBA from a prestigious
Indian B school and had
a high flying job with

a leading bank, | knew
that | would enjoy doing
something creative
much more. So when

I relocated to
Singapore, | decided to
palish the creative
sewing skills that

I had learnt from my
grandmother. | enrolled
in the Lasalle College of
Fine Arts to study shirt,
suit and trouser
making, and what
began as a hobby
quickly turned into

a passion and a quest
to create that ultimate
shirt. The result of this
quest is Pezall,

How did you
spot a gap in the
market for high
quality bespoke
shirts for men?
Singapore had almost
500 good tailors, but
most used a technique
of ‘Made to Measure’,
which was not as
personalised as
bespoke. Shirts, as
garments, are an
integral part of men's
dressing and
particularly for
Singapore due to the
tropical climate,

| noticed that while

most good custom
tailors place high
emphasis on making
good bespoke suit,

a shirt is usually just
treated as an
accessory. So during
my shirt making
course at Lassale ,

| emphasized on
learning more about
the bespoke shirt
making from my ‘Gury’
Master Tailor Thomas
Wong. the then
President of the
Singapore Master
Tailors Association,

What really is ;
the USP of your
handcrafted shirt?
The fit, workmanship
and bespoke pattern
cutting: It's what Pezalli
is all about. 55 steps
and 500 minutes goin
to making a bespoke
shirt in Pezalli from

22 separate pieces.
The shirts are entirely
handcrafted combining
the bast of both
traditional
craftsmanship and
maodern German
technology.

You offer

a complimentary
session with

your stylist for
makeovers for
both men and
their spouses. Tell
us about it.

Style personalities, skin
tone, body proportions
and contrast features
are a few classifications
and parameters based

220 « FEMINA « May 19, 2015

on which the clothes
can be chosen to best
compliment you.
Identifying these
parameters helps you
to understand what fits

and cuts, designs, lines,

prints, textures and
colours suit your body
shape and skin tone
based on your style
personality. Style
personalities may be
romantic, classic,
dramatic and natural,

The co-founder and creative head of

Singapore-based luxury shirt makers

Pezalli, Anupama Sachdeva talks about
her passion. By Kavita Devgan

or men

each with their unique
style preferences.

I believe that it is
equally important for
spouses to understand
this as most men are
heavily dependent on
their spouses to choose
their clothes.

Tell us about your
short term and
long term plans?
We want to extensively

target the new markets
like India, Japan,
Scandinavia and US,
which have a huge
demand for bespoke
now. We are planning
to target eight metros
in India to start off with
and gradually expand
to the other parts of
India through our
stylist and image
consultants from

the Image Consulting
Business Institute, @
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BRAND FEATURE

P.E. Z AsLale]

A Sublime Sartorial Experience

Bespoke Experience
with an Image Consultant

There can be fexw experiences more salisfying
than the discreet pleasure of wearing a crisply
laundered bespoke shirt exclusively styled and

tailored for you.

Peaalli guarantoes perfoctly fitting be spodke shirts made to
exacting Italian standards. Our master taillors take over a
dozen upper-body measurements before cutting your
bespoke shirt, ensuring the perfoct fit, uniquely tailored to

VOUT rworial re uirements

We are L the rare few, whose |lr!fi'1a‘ service includes
expert style consaltations by an image consultant, advising
you on the choice of design details, fabrics & colours that
beest suit Nour [\}1_\-|-|ln’. skin tone and |l|"u'tl.\'|-

Choose from a range of over $500 fabrics soureed from ithe
finest mills of the world and 15 ditferent collars and cuff
\l)ll\

The shirt is handcrafted in the highest stitch count of 23
stitches per inch with a must have french seam, and hand
wrapped Awnstralisn mother of pearl buttons

In addition, a distinctive finishing touch of a2 hand-
embrowdered monogram, makes your Peralli shart truly
one of 2 kind.

Service available through appointments at:
New Delbi | Mumbai | Bangalore | Puoe
Chennai | Hyderabad | Kolkata | Chandigarh

To book an appointment,
Wirite to us st iz perallicom or
Call on +91-001 5496000

Exclusive Fabric Partneni Image and Style Partner

Drage Ugamamilniong
Buarnarm Taarsu -

Pt b ey -




